
Alfred Nobel Open Business School Switzerland 

Buchhaltung: Löwenstrasse 20, CH-8001 Zürich, Büro: Bahnhofstrasse 28, 2. OG, CH-8307 
Illnau-Effretikon,  Tel: +41-445588344, E-mail: info@nobeluniv.com, Web: www.anobs.ch, 

Firmennummer: CHE-106.753.110 
 

Title The Strategic Impact of the Business Environment 

Unit purpose SIBE This unit will develop critical analysis skills in students enabling them to scrutinise 
and aim(s) the external and internal factors that impact upon Hospitality and Tourism 
Organisations 

worldwide. 

Students will demonstrate ability to use a variety of analysis tools to facilitate analysis 
of environmental and internal business factors and their effect on the business and its 
market. 

Students will develop their ability to assess the impact of these changing and evolving 
factors on a Hospitality and Tourism Organisations ability to respond and develop 
appropriate strategies. URN.
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Unit Code SIBE  

Level 6  

Credit value 35  

GLH 105  

Learning outcomes 
 

When awarded credit 
this unit, a student 
will 

Assessment criteria 

 
for Assessment of this learning outcome will require a student to demonstrate 
: that they can: 

1. Analyse how a 
Hospitality and 
Tourism business 
environment changes 
and evolves 

1.1 Examine the current business environment issues that impact on 
Hospitality and Tourism Organisations 

 

1.2 Examine the evolving business environment issues and their impact on 
Hospitality and Tourism Organisations 

2. Analyse how changes in 2.1 Use analysis tools to determine how changes in the external 
the business environment environment impact on Hospitality or Tourism Organisations and 
their affect the strategy of a market 
Hospitality and 
Tourism Organisation 

2.2 Use analysis tools to determine how the market for Hospitality or 
Tourism Organisations is changing and evolving 

 

2.3 Analyse the internal factors that impact on Hospitality and 
Tourism Organisations strategic performance 

 

2.4 Make recommendations on how a Hospitality and Tourism 
Organisation should develop or adapt strategies to respond to market 
changes 
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